Gender mainstreaming measures adopted by armed forces have gained scholarly attention for the ways in which they ascribe meaning and relevance to military institutions, perform national identities and order international politics. This article analyzes how gendered and sexualized subjectivities and symbols are mobilized in recent marketing campaigns launched by the Swedish Armed Forces (SAF). In these campaigns, Sweden is performed as a "progressive" nation/state whose citizens hold values, rights and freedoms considered "extreme in the eyes of others," thus being in need of protection by the SAF. This notion of Swedish progressivenessoften constituted as equality between people of all sexual orientations and gender identities-is epitomized in the campaign slogan "Sweden, a country to fall in love with/in." This article probes how performative enactments of a gender-exceptional nation works within broader discursive terrains constituting a military institution undergoing large-scale transformations. We argue that constructions of a tolerant and modern Sweden (re)produce treacherous, single narratives of distant and dangerous Others and risk making invisible domestic discrimination on the basis of gender identity and sexual orientation, ultimately enabling the ongoing rearmament and reterritorialization of the SAF.
Introduction
In times of war, we are one hundred percent relevant. But when it isn't war: how do we create relevance? […] We have a problem. We wish to be relevant here and now -so we made this campaign to underline what we really are here for and what we really are doing. 1 This statement by a Swedish Armed Forces (SAF) market strategist refers to a military information campaign distributed widely across Sweden in 2016 amid comprehensive transformations and rearmament of the SAF. The campaign called Thou new, Thou free describes Sweden as a "progressive" nation/state whose citizens hold values, rights and freedoms considered "extreme in the eyes of others." 2 This Swedish exceptionalism, often constructed as equality between people of all sexual orientations and gender identities, is epitomized in the slogan "Sweden, a country to fall in love with/in" and communicated against the backdrop of a rainbow flag.
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As previous research shows, configurations of gender and sexuality play important roles in "performative enactments" (Weber 1998, 91) of the nation/state as well as in strategies legitimizing war preparations and deployments. 4 Military institutions hold crucial positions in these processes (cf.
Basham 2013) and notions of a "gender-friendly" (Kronsell 2012, 17) and "equal opportunities military" (Bulmer 2013, 140) are increasingly called upon in Western European defense discourses. As markers of progress, gender-conscious militaries contribute to performances of national Selves and simultaneously disciplines external Others through (the threat of) armed violence (see Basham 2013; Dyvik 2014; Kronsell 2012) . The mobilization of gender and sexuality can thus provide one way for increasingly marketized military institutions to demonstrate their utility and relevance. This article analyzes the ways in which gendered and sexualized subjectivities and symbols are called upon by the SAF. By positioning lesbian, bisexual, gay and transgender 5 ( LGBT) subjectivities as "rights holders" (Weber 2016 ) in recent military marketing campaigns, Sweden is performed as a progressive nation/state and simultaneously separated from traditional Others. These dividing practices have several potentially problematic consequences. First, the gendered and sexualized performances of Sweden probed in this paper work to stabilize treacherous single narratives of distant and dangerous Others. Second, they render narratives of discrimination on the basis of gender identity and sexual orientation within Sweden difficult to articulate, with potential implications for the visibility and speakability of lived experiences of discrimination, homo-and transphobia. Finally, they enable the SAF to represent themselves as the protectors of Swedish (gender) exceptionalism, constructed as being under threat from external military aggression. We therefore suggest that they help to rationalize and make possible the ongoing reterritorialization and rearmament of the SAF. Overall, these campaigns form part of a territorial (re)turn in Swedish defense policy where a focus on expeditionary military operations abroad has been replaced by familiar Cold War narratives, positioning a Russian Other as the main threat to the borders and values of a Swedish Self (Government Bill 2015) . By inquiring how the SAF brand is promoted and ascribed meaning through performative enactments of a progressive Sweden, this article contributes to discussions about the marketization of military institutions (see Bailey 2007; Strand and Berndtsson 2015) , to ongoing critical debates about "Swedish gender exceptionalism" (see Keskinen et al. 2009; Martinsson, Griffin, and Nygren 2016; Towns 2002) and to recent efforts of "queering" international relations scholarship (see Bulmer 2013; Richter-Montpetit 2014; Weber 2016) . It adds important insights to how gender and sexuality are mobilized to make possible the preparation for (and deployment of) armed violence, to perform the nation/state and to order international politics.
The following section will provide a brief description of the large-scale military transformations that have shaped the SAF over the last three decades. We then introduce our theoretical approach by discussing the role attributed to gendered and sexualized subjectivities and symbols in performances of national identity (Peterson 2014; Sjoberg 2015; Weber 1998 Weber , 2016 , particularly the position of marketized military institutions in the (re)production of "femonationalism" (Farris 2017 ) and "homonationalism" (Puar 2007) . Last, we provide some notes on methodology before offering our reading of how gendered and sexualized symbols and subjectivities are mobilized in military marketing. Our analysis is conducted in three steps: We analyze how the Swedish Self is performed through gender and sexuality, how it is separated from distant and dangerous Other(s) and what is made (im)possible and rendered (in)visible by these dividing practices (see Stern 2006, 193-194) .
Swedish military transformations: a brief background
With the end of the Cold War, Sweden's role as an officially non-aligned and "neutral" actor located geographically between the NATO and the Warsaw Pact began to transform (Agius 2011) . The SAF, previously a conscripted force focused on protecting the territorial boarders of Sweden against foreign interventions, was heavily downscaled, professionalized and directed towards expeditionary operations abroad. The country's close collaboration with the EU and NATO was increasingly emphasized and the SAF participated in military interventions in Afghanistan and Libya. This transformation, particularly the institution of an All-Volunteer Force (AVF) in 2010, can be understood as forming part of a drastic "marketization" of the Swedish military. The SAF is now commonly referred to as a "brand" that "sells" military careers to young individuals (Strand and Berndtsson 2015) but also-as illustrated by the quote opening this paper-the role and "relevance" of the institution to society more generally. As others have argued, many military institutions are increasingly expected to become "resources" to (neo)liberal society, also beyond wartime (Bailey 2007; Basham 2016) .
While the market logic prevails and the SAF continues to rely on large-scale marketing campaigns, the SAF has kept on transforming. In 2015, after less than a decade of primarily conducting expeditionary operations abroad, the Government ordered the SAF to refocus on territorial defense as well as to increase its "operational effectiveness" and "warfighting capability" (Government Bill 2015, 1). Military spending was increased and a partial, genderneutral conscription 6 was reinstated, less than a decade after the AVF first was introduced. This territorial (re)turn and rearmament process is continually motivated through narratives about increasing "tensions" in the Baltic Sea (see e.g., Government Bill 2015, 22-23) . The Russian government's "aggressions" in and against Ukraine, its "illegal annexation of Crimea" as well as the increased number of Russian military exercises and activities close to (sometimes even crossing) Swedish territorial borders, are continuously called upon and condemned by political and military elites (Government Bill 2015, 22-23 Gender, sexuality and national (in)security
Butler's notion of performativity (1990) has been employed to illustrate how national identity-and indeed the nation-state-is performed in and through foreign policy and defense discourse, often through its very claims on security and survival (see e.g., Campbell 1998; Mandelbaum 2018; Weber 1998) . In this section, we discuss how nations/states and state institutions, such as the armed forces, are performed through gender and sexuality in ever-changing ways.
Gender, sexuality and the new normal
Normative notions of gender and sexuality have a long history of being mobilized to discursively distinguish morally good and rational Selves from dangerous and irrational Others (Foucault 1984) , justifying various forms of interventions. Discourses of (in)security rely in turn on the identification of the Other as an important "move" to stabilize the Self, making possible both its delimitation and its defense (Hansen 2006; Stern 2006, 194) . Recent queer international relations scholarship has shown how these two processes come together when gender and sexuality are mobilized in national and international policy discourses. For instance, reading former US Secretary of State Hillary Clinton's "gay rights are human rights" speech from 2011, Weber (2016) demonstrates how the ever-shifting line between "normal" and "perverse" subjectivities (re)produces gendered and sexualized orders of both domestic and international politics. Weber argues that "the homosexual"-previously called upon to separate "perverse" from "normal" sexualities within the US and other "Western" states-now appears as a normalized "LGBT rights holder" (Weber 2016, 121-142) . This discourse of LGBT inclusivity signifies a new normality-a homonormativity-in which "the homosexual" is included as long as s/he is performed as a productive part of neoliberal society (Duggan 2002; Martinsson, Griffin, and Nygren 2016, 61; Weber 2016, 105) . Perversion/ otherness is instead transferred onto societies and communities within which
LGBT are not yet accepted as subjectivities with "the rights to have rights" (Weber 2016, 134) . These discourses reproduce a familiar developmental temporality: deviating sexualities have long been called upon as a marker of underdevelopment in order to legitimize the protection and expansion of the progressive West through violent, disciplinary practices directed towards colonized Others (Puar 2007; Rahman 2014; Richter-Montpetit 2014; Said 1978) . Gendered and sexualized subjectivities therefore contribute to ordering the international arena according to how well states "treat their homosexuals" (Puar 2010 ) and/or women with this transformed normativity being referred to as "homonationalism" (Puar 2007) or "femonationalism" (Farris 2017) . European contexts have also seen LGBT rights and subjectivities increasingly becoming "entangled with New Cold War sentiments" (Rivkin-Fish and Hartblay 2014) and mobilized in discourses distinguishing a progressive Western Europe from a traditional Eastern Europe, including (and sometimes especially) Russia (see also Kulpa 2014; Wilkinson 2014) . Baker (2017) demonstrates how LGBT rights both are promoted and rejected in relation to events such as the Eurovision Song Contest and the Olympic Games. With regard to Sweden, Baker specifically underlines how the country's role as host of the Eurovision Song Contest in 2013 clearly served to link its national identity to the "narrative of LGBT-inclusive Europe" (Baker 2017, 107) .
In addition to this narrative, Martinsson, Griffin, and Nygren (2016) demonstrate how gender equality is called upon as a national trait in a wide range of Swedish policy discourses, constructing a homogenous "gender conscious" national identity both inwards and outwards (see also Aggestam and Bergman-Rosamond 2016; Kronsell 2012; Towns 2002) . In line with Weber (2016) and Baker (2017) , Martinsson, Griffin, and Nygren (2016) suggest that this discourse of Swedish gender exceptionalism is easily appropriated by a form of cultural racism that makes possible a hierarchical ordering of nation/states, communities and cultures according to a Swedish/Western definition of progress and modernity (see also Butler 2008) . Performing gender equality and LGBT inclusivity as part of "the Swedish core" can therefore be understood as also performing whiteness (Martinsson, Griffin, and Nygren 2016, 213-214) . Processes of racialization thus continue to inscribe certain people as good, white, Swedish, feminist and LGBT-friendly, whereas others are marked as non-white, non-Swedish, patriarchal, homophobic, criminal and violent (Hübinette and Lundström 2015) . The close connection between hegemonic whiteness and notions of "Swedish gender exceptionalism" as a national(ist) narrative becomes clear, for example, in the populist right's repeated attempts to portray themselves as protectors of Swedish women and LGBT people against supposedly violent, patriarchal and homophobic "Muslim migrants" (Kehl 2018) .
While feminist and queer scholars agree on the importance of studying what gender and sexuality "do" (see Ahmed 2006) when appropriated into policy, defense and (in)security discourses, some also warn against the employment of binary either/or readings of any performative enactment (see Bulmer 2013; Rossdale 2015; Weber 2016) . Certain sexualized and gendered subjectivities and symbols are undoubtedly mobilized in discourse as both perverse and normal, governing politics and ordering nations and bodies in multiple and contradictory ways. Focusing on concepts such as "homonationalism" also risks giving the impression that "there exists a noncomplicit, 'authentically queer' performance of LGBT identity [ … ] 'outside' of heteronormativity" and further that the line distinguishing hetero-from homonormativity is stable and easily drawn (Bulmer 2013, 148) . This illustrates the importance of contextual analyzes of what certain homonationalist practices render (im)possible and (in)visible (Rossdale 2015) and of a curiosity towards disorder (Weber 2016) . Keeping this potentially contradictory role of sexualized and gendered subjectivities and symbols in mind, we will now discuss how they are called upon by military institutions.
Gender, sexuality and/in military institutions
Military institutions are important actors in the gender and sexualized (re)production of nations/states due to their role in performing and securing state sovereignty and the well-researched connection between soldiering, masculinity and heterosexuality (Bulmer 2013, 140) . These links are manifested in numerous ways -from the (often contradictory) performances of masculine heterosexuality in military training (Belkin 2012; Welland 2013) to the mobilization of masculinities in military recruitment campaigns (Brown 2012) . However, in recent years, other forms of gendered and sexualized subjectivity have held central positions in discourses on the new "equal opportunities military," which also embraces "non-traditional" recruits (Bulmer 2013, 139-140; see also Basham 2013; Stachowitsch 2013) . The recruitment of women soldiers and more general claims of "gender-friendly" armed forces (Kronsell 2012, 17) have contributed to make possible familiar, femonationalist "white men [and women] saving brown women from brown men" narratives (Spivak 1988, 297) rationalizing military deployments and interventions (see also Basham 2013; Dyvik 2014; Richter-Montpetit 2014) .
Similarly, recent decisions allowing LGBT soldiers to serve openly within the "equal opportunities military" (Bulmer 2013, 139-140) have been understood as forming part of homonormative/homonationalist discourses (see Mandelbaum 2018 for a discussion of the nation-building capacity of recent policies including LGBT soldiers in the Israeli Defense Forces). Nonetheless, the increased visibility and availability of the LGBT soldier as a subject position cannot simply be understood through the dichotomous lens of co-optation versus subversion (Bulmer 2013; Mandelbaum 2018 ). Bulmer has, for instance, analyzed how the LGBT soldier seemingly was made visible by the decision to allow LGBT-troops to participate in their official uniforms and capacities in London Pride in 2008 (Bulmer 2013 ; see also Belkin 2012) . However, instead of simply subverting patriarchy and heteronormativity hegemonic in the British military, Bulmer argues that the intense debate prior to this decision and the heteronormative reactions it provoked among military personnel uncovered the military institution and identity as "always already heterosexual," constituted and haunted by the ghostly homosexual Other (2013, 145: see also Welland 2013). Thus, even when rendered visible and available, performative enactments of the LGBT soldier can contribute to reproduce military institutions as patriarchal and heteronormative (Bulmer 2013) . Consequently, the work done by LGBT subjectivities mobilized and/or performed in defense discourses is ambiguous and contradictory -a potential site of both "resistance and co-optation" (Bulmer 2013, 150 ). We will return to these contradictions below when discussing how LGBT subjectivities figure in Swedish military marketing campaigns, not only as soldiers, but as "rights holders" (Weber 2016) . First, some brief notes on methodology.
Analyzing gender and sexuality in SAF marketing campaigns: notes on method and material This article looks at how Sweden and the SAF as an institution of the Swedish state are "performatively constituted" (Campbell 1998, 10; Weber 1998, 90) as gender exceptional through a range of "discursive moves" (Stern 2006, 193-194) which attempt to distinguish a Swedish Self from (distant and dangerous) Others (Campbell 1998; Hansen 2006; Stern 2006) . These boundaries are continuously negotiated through gender and sexuality in ways which enable efforts to secure the (national) Self. We have therefore identified three major marketing campaigns in which the SAF-particularly its role and relevance-are performed through gendered and sexualized subjectivities and symbols. Additionally, we analyzed two posters that were published in relation to the Stockholm Pride festival in 2015 and 2017. Finally, we conducted interviews with SAF market strategists in order to gain insights into the reasoning behind and the role of gender and sexuality within the SAF's broader communication strategy. 8 The three major campaigns (Thou new, Thou free; How many reasons do you need? and We let Sweden be at peace) were launched between early 2016 and late 2017, and our material was collected during the same period from social media platforms, newspapers, printed commercials and billboards as well as YouTube. Since the campaigns consist of a combination of textual and visual material (pictures in combination with text or videos in combination with voice-over), we conducted our analysis loosely based on Ahmed's "ethnography of texts" (2006) . We identified specific enactments (e.g., statements related to Swedish values), subjectivities and symbols (e.g., the rainbow flag, the same-sex kiss, non-conforming gender expressions) relating to gender identity and sexual orientation and "follow[ed] them around" (Ahmed 2006, 105) , analyzing how they form part of a discourse of (in)security ascribing meaning and relevance to the SAF. These enactments were then followed up in the interviews with SAF officials. 9 Thou new, Thou free, the most central campaign for this article and our ethnographical point of departure, warrants particular attention for several reasons. First, it was the first major campaign launched by the SAF focusing on brand building instead of recruitment. Targeting the Swedish population at large, it was distributed more widely than usual: via social media, newspapers, printed commercials and placards as well as on television and YouTube.
10 Second, our interviewees described the campaign as an active effort to embrace the (inter)national image of Sweden as an "extreme" nation with regards to its values and way of life, 11 manifested through e.g., the
World Value Survey. Finally, as mentioned above, Thou new, Thou free was launched amid comprehensive transformations of the SAF's structure and mandate, characterized by reterritorialization and rearmament. We consider all three aspects crucial to understanding the stakes involved in the campaign and thus in the (re)constitution of Sweden and the SAF as gender exceptional.
Performing and securing "a country to fall in love with/in" By loosely drawing on Stern's (2006, 193-194) work on the discursive moves characterizing (in)security narratives, this section elaborates on how SAF marketing campaigns perform the Swedish Self through claims about its need for security. We show how Sweden is separated from distant Others by its inscription within a familiar progressive temporality (Butler 2008) as well as how these dividing practices enable interventions and enact silences.
Constructing the progressive Swedish self
The title of the campaign Thou New, Thou Free [Du nya, Du fria] alludes to the Swedish national anthem Thou Old, Thou Free [Du gamla, Du fria]. According to one SAF official, the rewritten title signifies a Swedish Self that constantly changes, progresses and evolves towards a better version of itself. 12 Throughout the campaign, this notion of a "free" and "progressive" Sweden is performed through gender and sexuality in multiple ways. In one of the campaign slogans, Sweden is described as a "country to fall in love with/ in." 13 The Swedish term used here allows for double meaning, indicating that Sweden is both a country to fall in love in and to love. In several places where this message appears, it is accompanied by the image of a rainbow flag, thus signaling a particular understanding of normal sexualities that includes LGBT citizens. 14 By way of this double meaning, the slogan combines the notion of a gender progressive country where everybody is allowed to fall in love with what can be considered more traditional patriotic ideas of loving your country, familiar from military rhetoric across the globe. When asked specifically about the role of the rainbow flag (which, crucially, is the only visible flag in the campaign), one interviewee responded, We usually say that it is a marker.
[ … ] We don't exist specifically for LGBT issues or for homosexuals but we are the defense force of all [ … ] Swedish citizens [ … ]. All. And by referring to minorities who in many cases are exposed, questioned or differentiated [ … ] we want to show that, as a group, [ … ] they are a part of us and we are the defense force of all Swedes. So this is a profile question -it is profiling. We are choosing a typical marker, and we use it to say that in Sweden you can love whoever you want. It is so nice to be able to say that and to some extent be the guarantor for that.
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The rainbow reappeared in a social media campaign launched by the SAF in relation to Stockholm Pride in 2017, consisting of an image showing a pair of soldier boots with rainbow-colored shoe strings. Distributed widely across the SAF's digital platforms (and picked up by mainstream media), the image was captioned like this:
We are prepared to walk however long it takes. Your right to live how you likethe way you like and with whoever you like-is our obligation to defend. 16 One year after Thou new, Thou free, the SAF launched their second brand building campaign called We let Sweden be at peace [Vi låter Sverige vara i fred], portraying everyday images of a safe and secure Sweden mixed with images of fighter jets circling the sky. The campaign continued to mobilize diverse bodies to represent Sweden. A same-sex kiss appears, for instance, as one of the everyday occurrences portraying normal Swedish life under the protection of the SAF.
The SAF's understanding of sexuality and gender as presented in the campaigns is conveyed to the public by mobilizing the LGBT person as a "rights holder" (Weber 2016 ). In one series of advertisements distributed on television, in print and via social media, the SAF imagines the birth of a future Swedish citizen. The premise of the ads is that even though the SAF do not know anything about this person yet, it is still their mission to "defend her right to think, believe and live the way she chooses." 17 The ads imagine a variety of possible subject positions for this citizen, two of them being,
She might not at all be a her, but instead consider herself a him. 18 She might become a hockey-mom. Or a hockey-pro. Or both. 19 Recalling this part of the campaign during our interview, one SAF official said,
Ten years from now a person will be born. We don't know who he or she is or how he or she understands him/herself. We don't know what preferences she will have either sexually or politically. How [politically] brown, blue or red he or she is, or hen is. But damn [likt förbannat] if she isn't our mission nonetheless. 20 These suggested subjectivities are accompanied by images of citizens who seemingly represent diversity across genders, sexualities, ages, religions and ethnicities, including two female-presenting people kissing in the backseat of a car. Several subjectivities called upon in the campaign challenge gender stereotypes, e.g., by being both a "hockey-mom" and a "hockeypro." The video commercial pictures a person wearing make-up, shaving off their long hair with a determined facial expression, thus seemingly performing their gender identity in non-normative ways. The use of the pronoun "hen" in the quote above is also significant, challenging how binary gender and heteronormativity are manifested in language. "Hen" is a gender-neutral pronoun officially introduced to the Swedish language thesaurus in 2015.
While increasingly used in both legal and policy documents, it has also been heavily criticized as politically correct gender indoctrination (for an extended discussion of this controversy, see Wojahn 2015) . Transgender and other gender non-conforming people-otherwise often excluded from policy figurations of LGBT identities (Baker 2017; Weber 2016) -are not only mobilized as "rights holders" in SAF brand building campaigns, but also in recruitment messages. In 2017, the SAF launched a recruitment campaign titled How many reasons do you need? One of the video commercials features a boy called Alex who appears to have sneaked into his sister's room to borrow her dress and make-up, when his sister shows up and throws him out. The voiceover suggests that there are many reasons to enlist with the SAF, You can do it for every person's right to be, look and express themselves [sig själv] the way they choose. 21 In the same campaign, same-sex marriage is referred to as another reason for why Sweden is worth defending. 22 Same-sex marriage is also on top of the list of things that make Swedish values extreme, according to one SAF official. The examples above illustrate how heteronormative, cis-binary and patriarchal structures commonly associated with military institutions are challenged in SAF marketing campaigns. When called upon as "rights holders" (Weber 2016) , LGBT as subject position(s) are normalized and included in the Swedish Self. They are made part of that which should be secured and protected, even serving as the "markers" of its boundaries. However, LGBT subjectivities are not only mobilized as citizens, but also as soldiers. For instance, a poster campaign from 2015 shows a soldier in full camouflage, wearing a rainbow flag on their sleeve. The campaign's tagline "some things should not need to be camouflaged" promotes the SAF as an "inclusive organization" where "everybody who contributes to our work should feel welcome and respected." 24 This LGBT soldier subjectivity is also promoted through the SAF's involvement in Stockholm Pride, which often is motivated in organizational terms as a way to improve work climate and increase operational effectiveness. When mobilized in this way, the LGBT soldier signals a form of homonormativity where the inclusion of LGBT subjectivities seemingly is conditioned against their contribution to the SAF as an institution of neoliberal society. Yet, the SAF's activities during Stockholm Pride are also promoted internationally in ways which contribute to the performance of a progressive Swedish Self. When asked about his participation in the parade, SAF Commander-in-chief Michel Bydén noted how his partaking often was described as "unique" by international colleagues (Svensson 2017) . The examples discussed above illustrate how the SAF is ascribed meaning and relevance through notions of Swedish gender exceptionalism.
Constructing the distant and dangerous other(s)
Clearly, the configurations of sexuality and gender mobilized within SAF marketing campaigns do not only form part of domestic, military marketization, they also make claims on international political orders (Weber 2016) . Within these discourses of (in)security, Sweden is ascribed meaning in relation to (sometimes not so) distant and dangerous Others (Campbell 1998; Hansen 2006) . The haunting presence of Other(s) is illustrated by two main messages in the Thou New, Thou Free-campaign:
Many of the freedoms that make Sweden Sweden are considered extreme in the eyes of others. For us they are extremely important. We stand up for every citizen's right to live her life as she wants and chooses. 25 Freedom to live the way you choose, and with whoever you choose, cannot be taken for granted in this world. But it is self-evident for us. And it is without question worth protecting. 26 In other advertisements, the SAF suggests that what "makes Sweden, Sweden" is "democracy, freedom and the right to love whoever you want" 27 or ask potential recruits if they "also want to defend extreme values?" 28 When read together with the sexualized and gendered subjectivities and symbols described above, Sweden is performed as an exceptionally and "extremely" progressive, modern, tolerant and inclusive nation/state whose citizens hold values, rights and freedoms currently under threat from distant and dangerous Others. More precisely, it is because of its progressiveness that Sweden is threatened and thus must be defended. As argued above, discourses of (in)security often rely on the identification of the Other as a way of performing and protecting the Self (Campbell 1998; Stern 2006 ). Yet, within these gendered and sexualized articulations of the SAF, Sweden is performatively enacted despite the Other not being explicitly named. Instead, we get to know the Others as those who consider "Swedish values, rights and freedoms" to be "extreme" and who "lack" the values, rights and freedoms which "make Sweden, Sweden." They are "the rest of the world"; those for whom "Swedish values, rights and freedoms" are not "selfevident". These distant and dangerous Others appear to be precisely distant and external, located outside of Sweden. We asked one SAF official: When the campaign mentions "extreme in the eyes of others", then who are these Others? The response we got clearly illustrates how the Swedish Self is constituted in complicated, messy and non-binary terrains of meaning (see Hansen 2006, 34-37) . The interviewee referred to (historically) familiar antagonists and dangerous Others, such as Russia or Daesh, but also to Sweden's allies in the EU, its neighbor Denmark (see also Lykke 2016) and "the regime in Washington," with which Sweden has a defense cooperation. In relation to all of these actors, Sweden was described as "beacon of light" -a country that "looks ahead." 29 Although multiple Others seem to be constitutive of the Swedish Self as progressive, modern and tolerant, they hold very different positions within the broader Swedish defense discourse. As described above, these marketing campaigns were partially launched to "create relevance" for the SAF in the midst of comprehensive military transformations and enacted in relation to representations of Russian military aggression (Government Bill 2015) . When reading gendered and sexualized articulations of the SAF together with the current rearmament and reterritorialization policy-as well as in relation to broader tendencies to mobilize LGBT subjectivities in distinguishing Western from Eastern Europe (Baker 2017; Kulpa 2014; Rivkin-Fish and Hartblay 2014 ) -a clearer image of Sweden's distant and dangerous Others emerges. When Sweden is constituted in relation to a Russian and/or Eastern European Other, its progressiveness is performed in slightly new ways. While previously women were called upon as "rights holders" in efforts to legitimize Sweden's participation in the 2001 military intervention in Afghanistan (Kronsell 2012) , the campaigns probed above primarily call upon the "LGBT rights holder." In light of the Russian Government's recent infringements of human rights for LGBT citizens (Wilkinson 2014) , widely covered in Swedish media, the modern, tolerant and inclusive Swedish Self appears to be under threat from a traditional, patriarchal, homo-and transphobic Russian Other. This dividing practice territorializes the values, rights and freedoms which "make Sweden Sweden," stabilizing them across space while at the same time erasing the existence of local LGBT activism within the boundaries of the homo-/transphobic Other.
Externalizing discrimination and enabling rearmament
The performance of a gender exceptional Sweden is not enacted in isolation or at one particular moment in time. It is continuously reproduced and thus dependent on a particular temporality; a linear story connecting history, present and future (Butler 2008; Stern 2006) . Nothing illustrates this temporal dimension better than a timeline on the SAF's website, launched as part of the campaign Thou New, Thou Free. The timeline asks visitors to enter their birth dates in order to receive descriptions of events illustrating how Sweden has "progressed," followed by the message: "a country in transformation is worth defending." 30 The selection of the events constituting the timeline largely appears to coincide with the values, rights and freedoms discussed above. 31 When, for example, 2009 (the year in which same-sex marriage in Sweden was legalized) appears in the timeline as "a decisive year for your right to live how you like, with whom you like," 32 Sweden is re-enacted as modern and tolerant. Thus, while history is written, so is the Swedish Self. Importantly, when the history of Sweden and/in the world is negotiated, promises are seemingly also made about continued evolution and progress ahead (Martinsson, Griffin, and Nygren 2016; see also Butler 2008; Keskinen et al. 2009; Weber 2016) . Arguably, the mobilization of the "LGBT rights holder" in performative enactments of Swedish progressiveness is an almost typical example of "homonationalism" (Puar 2007) . Yet, what these performative enactments do and make possible are contradictory, defying simple either/ or logic and explanation (Bulmer 2013; Rossdale 2015; Weber 2016) . While challenging gender binaries, heteronormativity and patriarchy, gendered and sexualized articulations of the SAF might also render discrimination based on these norms more difficult to address. As the notion of a gender exceptional Sweden is stabilized across time and space, discrimination on the basis of gender identity and sexual orientation is discursively externalized, both to a spatial Other, but also-as illustrated by the progress timeline-to the Swedish past, a temporal Other. When externalized in this way, inequalities and harassment within Swedish society are invisibilized while research both on the SAF and wider Swedish society clearly shows that homophobia, transphobia and discrimination on the basis of gender identity and sexual orientation persist (Martinsson, Griffin, and Nygren 2016; Sundevall and Persson 2016) . 33 The very reactions to SAF campaigns mobilizing gendered and sexualized subjectivities and symbols bear witness to this. Our interviewees repeatedly mentioned sharp criticism directed towards the campaign Thou new, Thou free. Although also described as a source of pride within the SAF, its video commercial was described as having received more "dislikes" in social media than any other prior SAF commercial. The campaign was criticized for being "too political," 34 "politically correct," for "attacking the national anthem" and for "dishonoring the Swedish flag" [referring to the use of rainbow flags]. 35 In addition, the comment sections below several videos mobilizing the "LGBT rights holder" contained homophobic, transphobic, and culturally racist statements. This critique not only reveals the inherent instability of the gender exceptional Swedish Self by showing how "that which is placed on the outsidethe [intolerant] other-turns out to be on the inside after all" (Edkins and Pin-Fat 1999, 1) . More importantly, it serves as a reminder of the stakes involved in these military marketing campaigns. The inclusion of the "LGBT rights holder," as well as non-normative/queer identities more broadly, might challenge discrimination, structural inequalities and normativities, both within military institutions and in wider society. At the same time, performative enactments of a gender exceptional Sweden also conceal discrimination and harassment based on sexuality and gender within. This not only risks turning inequalities invisible and therefore difficult to address, it also enables performative enactments of the SAF as a "guarantor" of the Swedish Self. 36 As such, narratives and experiences of Swedish citizens having lived through inequalities and harassment on the basis of their gender and sexuality might discursively destabilize the raison d'être of the SAF as the defender of Sweden's alleged progressiveness and tolerance.
LGBT subjectivities therefore remain to a significant extent de-personalized "markers" of gender exceptional Swedishness, their actual experiences once more made invisible and unspeakable. The mobilization of "LGBT rights holders" in these campaigns thus superficially challenges, but at the same time externalizes and hides existing normativities regarding gender and sexuality. It thereby also risks reproducing a familiar and hierarchical gendered and sexualized order of international politics (see Peterson 2014; Sjoberg 2015; Weber 1998 Weber , 2016 . Finally, as the Swedish Self is discursively stabilized across time and space and discrimination on the basis of gender and sexuality is externalized, the SAF can emerge as the very defender of continued Swedish progressiveness. This discursive move arguably renders the SAF relevant to Swedish societyeven beyond wartime-and rationalizes the territorial (re)turn in Swedish defense policy. While previous research demonstrates how the mobilization of normalized LGBT subjectivities in foreign policy discourses make possible homo-colonialist and homo-imperialist projects (Puar 2007; Rahman 2014; Weber 2016) , our analysis suggests that these LGBT subjectivities also rationalize a military defense of Swedish territory. When called upon in these campaigns, the "LGBT rights holder" may therefore enable and possibly legitimize Sweden's ongoing military rearmament.
Conclusions
In this article, we have discussed how gendered and sexualized subjectivities and symbols are mobilized in SAF marketing campaigns. We have demonstrated how LGBT people are called upon as "rights holders," worthy of respect, and, crucially, protection by the SAF. By rendering equality between all genders and sexualities a national trait, Sweden is performatively enacted as an "extremely" equal, tolerant and progressive nation/state, currently under threat from traditional Others. These dividing practices, separating a Swedish Self from various Others (most prominently Russia), construct the defense of equality, tolerance and progressiveness a raison d'être of the SAF, thus rationalizing the ongoing transformations of the SAF.
We have argued that the mobilization of LGBT subjectivities and symbols in SAF marketing campaigns is contradictory and problematic in several ways. It reproduces simplified and treacherous narratives of Others that threaten the (equally simplistically homogenized) Swedish Self. This projection of homoand transphobia onto distant and dangerous Others discursively externalizes discrimination and inequalities based on gender and sexuality. As such, while the campaigns superficially challenge normative assumptions about sexuality and gender, they simultaneously hide the continued existence of these norms within Sweden. We therefore argue that the gendered and sexualized articulations of the SAF analyzed in this article, which depend on the invisibility of certain LGBT experiences, enables the SAF to promote themselves as the very "guarantors" for (continued) Swedish progressiveness. As these performative enactments of a progressive Swedish Self ascribe meaning and relevance to the SAF in a time of military marketization and comprehensive strategic transformations, the mobilization of the "LGBT rights holder" might contribute to making possible the ongoing reterritorialization and rearmament of the SAF. It does so by (re)establishing a familiar gendered and sexualized order of international politics in which Sweden, as part of a progressive West, engages in a constant preparation for war. 30. Thou new, Thou free: Timeline: http://www.forsvarsmakten.se/sv/ommyndigheten/vart-uppdrag/ettlandiforandring/ (Accessed 29 August 2017). 31. We have not systematically studied the full "progress timeline" and do not know how many potential stories of Sweden there is. 32. Thou new, Thou free: Timeline. 33. Data from Sweden's public health agency [Folkhälsomyndigheten] indicates that LGBT people in Sweden are more exposed to discrimination, physical and psychological violence, and more prone to suicide, mental health problems and addiction than the population average (Folkhälsomyndigheten 2014 (Folkhälsomyndigheten , 2015 
